COMM 362: Social Media Communication
Fall 2016
Monday: 6:00-8:45. HH 215

Instructor: Dr. Lars Johnson
Phone: 344-7731
Office Hours: MF 2:30-4:00
Office: Honsey Hall #221
E-mail: larsj@blc.edu

Required Text: Jose van Dijck, The Culture of Connectivity : A Critical History of Social Media.

Supplemental Readings : In addition to the course’s primary text, students will read a variety of scholarly and popular sources that engage the topic of social media.  These readings will be provided as handouts or are available on our MyBLC course page.


Course Description :
My orientation to social media is “anti”; that is, in many ways, philosophically and practically, I am opposed to social media.  The status various social media platforms enjoy and/or the value that social media and sociality more generally are presumed to have, I find quite disturbing.  At the same time (and this is a paradox), I find social media and the ways in which one can consume and produce texts, collaborate and connect very exciting.  As Ralph Waldo Emerson pointed out in his 1841 essay “Self Reliance,” “A foolish consistency is the hobgoblin of little minds.”  Contradictions, apparently, are the stuff of life.

I hope that my particular and paradoxical orientation to social media places me in a unique position to teach a course like this.  A primary endeavor we will pursue over the course of the semester is to question, critique, skeptically interrogate social media, its consumption and production.  On the other hand, we will also pursue a series of questions, critiques, interrogations that ultimately advocate for social media, the technology that enables it, its potential for communication and discourse circulation, etc.  In other words I, and I hope all of us, will be a tad schizophrenic this semester in regards to this topic.

In short, this course’s approach will not be one that assumes social media and its use are “givens,” obviously beneficial to our lives and abilities to connect and communicate.  Instead, we will try to proceed more cautiously, wondering about and weighing the risks as well as the potential benefits and possibilities of social media.

Thus, this course will introduce students to the contexts, forms, and relationships amongst various social media platforms. What are social media, who uses them, who gains from them, how are they transforming the media landscape, the way we inhabit the world and participate in the consumption and production of discourse? Students will become familiar with a range of social media tools, analyze and discuss their uses and implications, and develop what media scholar Trebor Scholz calls “participation literacy,” a literacy especially germane to economic, political, and civic issues.

Course Learning Outcomes:
1) Familiarity with and ability to apply key theoretical concepts to students’ uses of social media.
2) Familiarity with and engagement in the debates informing social media.
3) Participate effectively in reasoned discourse, both verbal and written.   


COMM Program Learning Goal and Outcomes:

Human Communication is the art and science of verbal and non-verbal messages.  The goal of the Communication Major is to teach students how to consume and create these messages ethically.

1. Presentations: Increased confidence and competence in public presentations.

2. Relationships:  Knowledge of the manner in which communication creates, maintains and transforms relationships and the ability to engage in effective and productive relational communication.
3.     Contexts:  Knowledge of the crucial role communication plays in community, professional and civic contexts, and the ability to use communication behaviors ethically and effectively in various contexts.
4.     Diversity: Knowledge and respect for the role of culture and diversity in communication, and the ability to effectively communicate within and across cultures.
5.     Influence:  Competency in the construction and analysis of arguments and discourse intended to influence beliefs, attitudes, values, and practices.
6.     Technology:  Ability to effectively use communication technology and to critically evaluate how technology affects communication.
7.     Research:  Competence in systematic inquiry, including the process of asking questions, systematically attempting to answer them, and understanding the limitations of the conclusions reached.

ENGL Program Learning Goal and Outcomes:
The English program goals are to produce students able to think critically and creatively, ready to situate, interpret, and criticize texts, and to produce students able to write well in a range of expressive modes.
The following learning outcomes ensure that students who graduate with a BA in English do so having met the above program goals:
1) Students are able to adjust their use of spoken and written language to communicate effectively with a variety of audiences and for different purposes.
2) Students are able to comprehend and create written and multimedia texts.
3) Students demonstrate basic cultural literacy of the era, genres, movements, and historical events pertinent to particular course content, and can identify correctly allusions, excerpts from particular works, and works written by key authors.
4) Students can ask effective questions about texts and pursue answers to those questions as analytic and creative readers and thinkers.
5) Students exhibit a foundational knowledge of literary terminology.
6) Students are able to apply theoretical perspectives to their interpretations of texts.
7) Students exhibit familiarity with the databases, archives, and scholarly sources common to the discipline, and regularly gather and apply the data contained therein.
8) Students exhibit familiarity with and apply MLA format to their formal written works.
Requirements:
· Participation (points TBD): As this course stresses both theory and praxis, application of the concepts we study and discuss is crucial.  Therefore, students must be actively participating in the course through the use of social media.  There will be a number of applied social media assignments, including:

· Live sociality and interaction: in-class responses to readings and participation in class discussion.

· Live tweeting in response to particular events and/or class activities.

· A class blog, one specific to the course, wherein class readings and discussions will be extended, revised, nuanced, etc.  The pages/posts students create will entail formal and analytic writing, including appropriate references to secondary and primary sources using MLA and/or APA style conventions.  (Participation activities address course learning outcomes 1-3 ; COMM PLO’s 2-7 ; and ENGL PLO’s 1-4, 6, and 8).
· Article Annotation (30 points): Because social media continues to change and morph, and because assessing the significance of its shape and use in light of its constant change is a necessity, students will read, annotate a recent scholarly article on social media, and lead a class discussion focused on the article (addresses course learning outcomes 1-3 ; COMM PLO’s 3-5 and 7 ; and ENGL PLO’s 1-4 and 6-8).

· Position Paper (50 points): Students will write one brief essay (3-4 pages) that takes a stance on an issue relevant to social media and its use, and lead a class discussion focused on the essay’s topic.  The essay will likely flow from the course readings, the article annotation assignment, and/or from a subject addressed in the required text (addresses course learning outcomes 1-3 ; COMM PLO’s 1-5 and 7 ; and ENGL PLO’s 1, 2, 4, 6-8).

· Social Media Trending Project (50 points) : Working in small groups students will research and report on trending/developing/up-and-coming social media sites/platforms (see, for instance, http://www.forbes.com/sites/ilyapozin/2014/12/17/15-social-media-companies-to-watch-in-2015/).  This requirement will include a written and oral component, both of which will address characteristics like the following : the usability of the social media site/platform ; its strengths and weaknesses ; its relationship to other social media platforms/sites within the social media ecosystem (addresses course learning outcomes 1-3 ; COMM PLO’s 1-4, 6 and 7 ; and ENGL PLO’s 1, 2, 4, and 6-8).     






















Tentative Schedule

August 29 : Introduction to course.

September 5 : Labor Day : No Class 

Technology and Cognition

[bookmark: _GoBack]September 12 : van Dijck, chp. 1 ; Marc Prensky, Digital Natives, Digital Immigrants ; and Do They Really Think Differently ; and Andrew Moore, Facebook and The Liberal Arts.

September 19 : Maryanne Wolf, Learning to Think in a Digital World ; James Gee, Learning Theory, Video Games, and Popular Culture ; Nicholas Carr, Is Google Making us Studpid ?


Society and the Self

September 26 : van Dijck, chapter two ; Cathy Davidson, We Can’t Ignore the Influence of Digital Technologies ; Douglas Rushkoff, The People’s Net and Social Currency ; Henry Jenkins, Love Online ; John Palfrey and Urs Gasser, Activists.

October 3 : Sherry Turkle, Identity Crisis ; Christine Rosen, Virtual Friendship and the New Narcissism ; Zizi Papcharissi, Privacy as a Luxury Commodity.


Facebook

October 10: van Dijck, chapter three ; boyd & Hargittai, Facebook Privacy Settings: Who Cares?; The Wall Street Journal, Getting Personal, But Too Personal?; Jose Antonio Vargas, The Face of Facebook; Jayson Demers, How Much Longer will Facebook be Relevant?


Twitter

October 17: van Dijck, chapter four ;  Laura Holson, Short Outbursts on Twitter ; Julie Hilden, The Risks of Twitter ; Todd Ziegler, Using Twitter to Judge Influence ; Leo Mirani, The Revolution will be Tweeted ; Jack Shafer, Doubting Twitter.
Blogging

October 24 : Martin Weller, The Virtues of Blogging as Scholarly Activity ; Sara Kjellberg, I Am a Blogging Researcher ; Melanie Schlosser, Arguments Against Scholarly Blogging; Dana Hull, Blogging Between the Lines ; Barb Palser, Journalistic Blogging ; Paul Andrews, Is Blogging Journalism ?; Matt Wells, How Live Blogging has Transformed Journalism.

Flickr

October 31: van Dijck, chapter 5 ; Matt Honan, How Yahoo Killed Flickr and Lost the Internet ; Cameron Marlow, et. al., Position Paper, Tagging, Taxonomy, Flickr, Article, ToRead ; Douglas MacMillan, Fight Over Yahoo’s Use of Flickr Photos;  Alex Hern, Flickr faces complaints over 'offensive' auto-tagging for photos; Zing Tsjeng, Flickr is about to sell off your Creative Commons photos.

YouTube

November 7: van Dijck, chapter 6 ; Steve Grobe, YouTube’s Ecosystem for News ; Michael Wesch, An Anthropological Introduction to YouTube ; Felix Gillete, Hollywood’s Big-Money, YouTube Hit Factory ; Syra Sharif, Is YouTube a Good or Bad Influence on Society ?; Jean Burgess and Joshua Green, YouTube’s Social Network.

Wikipedia

November 14: van Dijck, chapter 7 ; Katherine Mangu-Ward, Wikipedia and Beyond ; Katie Hafner, Growing Wikipedia Refines Its Policy ; The Economist, The Future of Wikipedia : WikiPeaks ?; Scott Jaschick, A Stand Against Wikipedia ; Roy Rosenzweig, Can History be Open Source ?; Timothy Messer-Kruse, The Undue Weight of Truth on Wikipedia ; Tom Simonite, The Decline of Wikipedia.

Culture/Connectivity/Ecosystems

November 21 : van Dijck, chapter 8 ; William Deresiewicz, The End of Solitude ; Todd Gitlin, Nomadicity ; Maggie Jackson, Judgment ; Lee Siegel, A Dream Come True ;  Massimo Pigliucci, Rationally Speaking ; Salvatore Pane, Is Social Media Replacing New York as the Center of Cultural Production ?; Unlike Us, About ; Katherine E. Morrissey, Fan/dom : People, Practices, and Networks.

November 28 : Small Group Workshop

December 5 : Small Group Workshop

December 12: Small Group Presentations

  
